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Quick Market Overview  

Product Category:  Baby food, exclusive om milk substitutes 

Market:  Denmark 
Document date:  06 Nov 2020 

This document includes a small selection of products in order to provide a first impression of the products 

on the market and their sales prices in the shops. Prices include 25 % VAT. 

This first version of the document includes app. 60 products. We estimate that there is a total of 120-140 

different products in this category on this market. The Overview can be extended also to cover the 

remaining 60-80 products, and to include nutritional values and main ingredients for most of the products. 

However, we recommend that a focus area, on product profiles or product types, should first be defined. 

 

The Brands: 

This category seems to be dominated primarily by large brands. The background for this is probably that we 

particularly care for food for our smallest children, as they are vulnerable. Therefore, we prefer food 

products that we feel that we can fully trust. Some of us also feel that large and well-established brands can 

more easily be trusted than small and new brands. Bottom line: The consumers want baby-food that they 

are sure they can trust. This is reflected in the dominating brands, which are: 

- Ella´s Kitchen (UK). 15 years on the market. Turnover more than 140 € p.a. 

- Änglamark (Coop´s Scandinavian brand) 

- Coop 365 (Coop) (Danish) 

- Arla (The largest dairy products producer in Northern Europe) (Danish/Swedish) 

- Semper (Swedish, baby food since 1948) 

- Organix (UK). 30 years on the market. Well-established. 

- Nestlé is also present, but not in a dominating position 

Some of the smaller but upcoming and local brands are: 

- Urtekram. Well-known brand and well-established supplier. Swedish & Danish 

- Fra Fejø. Small and new. Very local. Very natural. Quality fruit. Danish. 

- MÄT. New. Danish designed, by a well-known innovator. Owner of a long line of brands. 

- Woodland Wonders. Near. Personal. Natural. Danish.  

In addition, there is a further still unknown number of brands of the market, but all with a small market 

share. 

Seen on the background of the present brands on the market, a new-comer brand should be: Branded as 

Danish or Swedish designed. Be either well-established or have plenty of means for marketing. Include 

trend or idea in the products and the profile different to these already on the market (There are plenty of 

gluten-free and organic products on the market, and plenty based on exiting fruits or other raw materials). 

Since it is a matter of trust and confidence from the consumers, a potential newcomer to the market may 

want to consider, if an introduction to the market should take place as a Bolivian brand or as a Danish or 

Swedish brand. 
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We can provide descriptions of most of the brands and of the companies behind the brands, e.g. mission, 

vision, strategy, size etc. However, this is not included in the base services. 

 

 

The Consumer Distributors: 

As for most other food products, COOP and Salling Group are the absolutely dominating distributors. 

However, health shops and internet shops are of more importance in the baby food market than for most 

other food product. 
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Product Examples: 

Ella´s Kitchen   https://shop.ellaskitchen.co.uk/ 
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Fra Fejø   www.frafejoe.dk 
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Coop 365    

    

 

   

Änglamark    
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MÄT    

    

Various brands – a selection   

    
 


